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CASE STUDY: :

DLS =&

MOTORSPORTS )

Modernizing a Racer-Built Brand to
Drive Traffic, Leads, and Sales Growth

ONE-SENTENCE INTRODUCTION
SUMMARY B =) oot

designed by racers, for racers. With decades of
hands-on motorsports experience behind the brand,

DLS Motorsports built a reputation for high-quality
specialty tools used by professional engine builders

Since mid-2023, Creative Solutionss has partnered
with DLS Motorsports to redesign their website,
strengthen branding, grow organic and paid traffic,

and increase enquiries and sales for a specialized
and race teams.

motorsports tools manufacturer.

As demand for their products increased, DLS
Motorsports recognized the need to modernize their
digital presence and marketing strategy. In mid-2023,
the company partnered with Creative Solutionss to
? redesign their website, improve search visibility, launch
g paid advertising campaigns, and strengthen branding
and content transforming their digital channels into a
reliable source of traffic, enquiries, and sales.
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THE STORY OF DLS MOTORSPORTS

DLS Motorsports was founded by racers with roots in competitive drag racing dating back to the late 1970s. After
years of building and racing high-performance engines, the team transitioned its real-world experience into

manufacturing specialized racing tools for professional use.

Their product lineup includes sleeve pullers,
engine tools, torque solutions, and race-specific
equipment designed to solve problems mechanics
face in real race environments.

While the products themselves were highly
respected, the brand's digital presence had not
kept pace with its technical credibility. Leadership
identified an opportunity to elevate how the brand
was presented online and how customers
discovered and engaged with DLS Motorsports.
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THE CHALLENGE OF DIGITAL
VISIBILITY & CONVERSION

Before working with Creative Solutionss, DLS Motorsports faced several challenges:

01 Anoutdated website that did not reflect the quality or expertise

behind the products.

02 Limited search engine visibility, restricting organic discovery.

03 Nostructured paid advertising strategy to drive targeted traffic.

04 |Inconsistent branding and content across digital touchpoints.

05 Missed opportunities to convert traffic into enquiries and sales.

As a niche motorsports brand, visibility and credibility were critical and

digital channels were underperforming relative to product quality.
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CREATIVE SOLUTIONSS
INTERVENTION

HOW WE FIXED THE PROBLEM (MID-2023 - PRESENT)

Beginning in mid-2023, Creative Solutionss partnered with DLS Motorsports as a full digital growth partner,
focusing on performance, discoverability, and conversion.

WEBSITE REDESIGN & —
DEVELOPMEN = e N

@® Redesigned the website to improve DLS MOTORSPORTS

usability, navigation, and clarity. S

@® Optimized layout and product presentation

for better buyer understanding.
® |Improved mobile performance and site -
speed. . =ty - {|ABOUT |
@ Structured the site to support SEO and - SERIT e
conversion paths.

OUR PRODUCTS |

(e) www.creativesolutionss.com _



Y ( / / A

SEO STRATEGY &
ORGANIC GROWTH.

® Implemented foundational on-page SEO
improvements.

@® Optimized product pages and site
structure for search visibility.

® Improved crawlability and keyword
relevance within the motorsports niche.

PAID ADVERTISING
(META & GOOGLE)

® Launched Google Ads and paid social
campaigns targeting high-intent racing and
engine-building audiences

® Refined targeting and messaging to focus on
professional and serious hobbyist buyers.

@® Continuously optimized campaigns for
efficiency and conversion.
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IMPACT:

(
— Noticeable percentage ——
increase in organic
website traffic within
months of optimization. pP—
— Improved visibility for
mOtorSportS Clgle engine | Q | www.dIsmotorsport.com ]
tool related search
queries.
\
9) IMPACT:
( . e go
— Increase in qualified B o -
traffic driven to product
pages. M
— Improvement in lead e €
and enquiry volume 'ﬂ‘
from paid channels. y. ..(
\_

BRANDING, CONTENT & SOCIAL MEDIA

® Strengthened brand messaging to emphasize “racer-built” credibility.

@® Created consistent content aligned with motorsports culture.

@® Supported social media presence to reinforce brand authority and visibility.
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GROWTH TIMELINE & VERIFIED PROGRESS

PRESENT
Ongoing optimization and
performance scaling across digital
channels.
2023 - 2024
Percentage increase in overall @
website traffic.
Increase in customer enquiries @
and sales conversions.
Improved digital consistency and @
brand presentation.
MID - 2023

Creative Solutionss engagement
begins—website redesign, SEQ,
branding, paid ads, and content
initiatives launched.

PRE - 2023
Strong product credibility with
limited digital optimization.

'.‘:‘ﬁ“ RESULTS & IMPACT :#:'.'

Since partnering with Creative Solutionss, DLS Motorsports has achieved:

@ Increase in website traffic driven by SEO and paid advertising.

Higher enquiry volume from qualified racing and engine
building audiences.

@® Stronger digital branding aligned with real-world motorsports

expertise.

@® A scalable digital foundation supporting continued sales

growth.

(Exact figures vary by campaign and period; growth measured as consistent upward trends across traffic,
enquiries, and conversions.)
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WHY THIS CASE STUDY MATTERS

This case study demonstrates how specialized, technical brands can
unlock growth by aligning their digital presence with their real-world
expertise. By modernizing infrastructure, improving visibility, and
implementing performance-driven marketing, Creative Solutionss
helped DLS Motorsports translate racing credibility into measurable
digital results.

CALL TO ACTIONCALL TO ACTION

Creative Solutionss helps niche and performance-driven brands turn
digital channels into consistent growth engines through website
design, SEO, paid advertising, branding, and content.

If you want your digital presence to reflect the quality of your product
and drive real results, we'd love to help.
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